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Marketing and Communications Manager – Job Description 
Job ref: V221 
 
 
About Volunteering Matters:  
 
For the past 56 years we have been developing and delivering high impact social action volunteering 
opportunities, responding to national and local needs.  

Our transformative volunteering projects and programmes improve health and wellbeing, improve 
communities and inspire individuals. We engage over 25,000 volunteers every year, and currently 
have more than 100 active projects across the UK.  

An award winning national charity with over 150 staff, our ambition is to reach even more 
communities across the country, acting locally, regionally and nationally.  

About the role  
  
The Marketing and Communications Manager will help market our products to support new 
business development, and build the internal and external communications that help grow our 
profile with existing stakeholders. The role holder needs to know and understand Volunteering 
Matters, the work that it does and the people it helps, making the most of every opportunity to get 
our story to the right audience.  

The remit of the role is national, covering England, Wales and Scotland. The team works across the 
whole of our organisation to ensure Volunteering Matters has a strong and positive profile with its 
current and future supporters and volunteers. 

The split of the role between marketing and communications will depend on business need. In the 
first months we expect the focus to be mostly on developing and rolling out the marketing strategy, 
but thereafter there will be more work on stakeholder engagement through internal and external 
communications. 

Reporting to the Head of Communications and Marketing and working closely with the Executive 
Leadership and Delivery teams, the broad areas of responsibility are as follows: 

Marketing  

- Support and execute proactive B2B and B2C marketing strategies to drive uptake of our 
products 

- Lead the production of marketing collateral to support business development 
- Continually evaluate our marketing approaches, identify strengths and weaknesses and 

recommend developments and improvements as necessary 

Communications  

- developing and implementing proactive communications strategies nationally and regionally  
- overseeing and handling press and media relations on a day-to-day basis  
- developing and maintaining good contacts in relevant media, converting these in to great 

coverage and high level stakeholder engagement  
- ensuring the timely and effective production of information material, press releases etc  
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- Contribute to the development and delivery of internal communications activities, keeping our 
organisation just as well informed as our external stakeholders about our great work  

- Maximise the effectiveness of our digital media channels alongside our Communications Officer  

- Maintain and make best use of our bank of case studies and photo library – giving voice to those 

who volunteer with us and the beneficiaries of our work  

Line Management 

- Line management of the Communications Officer  

- Deputise for the Head of Marketing and Communications as and when required  

 
Person specification 
 
You will be experienced in all the following areas, and can demonstrate that you:  
 
- can develop and implement a marketing strategy  
- are an excellent writer, who can turn copy around quickly and to a high quality. You relish 

finding the story in all our work, and telling it well to the right audience  
- have a strong track record of developing and implementing successful communications 

strategies (and/or campaigns), and love demonstrating the impact that they’ve had  
- have a great attention to detail and a strong design eye.  With you, nothing goes to an external 

(or internal) audience without looking, reading and sounding the best that it can 
- have excellent communication and stakeholder management skills. You feel comfortable and 

confident talking to any audience, understanding what they want and knowing how to answer 
them  

- know how use digital platforms to effectively communicate our work, appreciate that this is 
integral to doing communications well, and are curious about how digital can improve our work 
ahead  

- have an understanding of the voluntary, charity and not-for-profit sectors, and the public policy 
environment in which Volunteering Matters works – preferably health and social care.   

- have experience of meeting demanding targets and deadlines.  There’s a lot of work going on 
across the organisation, and you’ll enjoy spinning plates and delivering above and beyond 
expectation every time 

 
Terms and Conditions  

Hours: 35 per week, 9.30 am – 5.30 pm (Monday – Friday)  
 
Salary: £35,760 (inc ILW)  
Holidays: 25 days per annum, plus public holidays and discretionary days over the Christmas period  
 
Location: Volunteering Matters, 18-24 Lower Clapton Road, London E5 0PD  
 
Volunteering Matters is committed to Equal Opportunities. As users of the disability symbol we 
guarantee to interview all disabled applicants who meet the minimum criteria for vacancies  
 
If we have not contacted you again by the interview date it means that on this occasion we are 
unable to take your application further. 


